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Idemtify eltk Zens Within communities who are capable
of ziplel w1 g {0 act as Master \Watershed Stewards.

. _,J.wf army of Master \Watershed Stewards on
= fele &Y ﬂf_Bay ISSUES to engage, empower and coordinate
===<com unltles to take action.
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== ’S’upport Master \Watershed Stewards with a

—

c _consortium of support professionals and resources as
they carry out education and restoration initiatives.
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What do'Master Watershed Stewardsﬁo?“"'
Hicate and-%-their mmunity —

Over 130 presentations and outreach events
were held, reaching over 10,000 people
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Whot do aaster Watershed Stewardsido?.

& A
oP WAPPENS,,
Deal With It!

Please help keep our water clean

Pick up your pet s waste



Ma\ste{r_\l\_f,atershed -
Stewards: 2013
Accomplishments

-

* 400,000 sf restoration
installed

* 5,000 native plants and
trees planted

e 2,000 volunteers
engaged

* 10,000 people reached
with direct outreach
and education

* Some behavior changes
are very hard to
measure.
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WhYAdo people chan'g'gw
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thing which changes their attitudes and beliefs.

L X

- for me? Economic Self Interest.

‘%c'tions will have a real and positive effect on a greater good.

—_
!ﬁféil percelve the benefits outweigh the barriers.
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DO YOU KNOW Why DOG Waste in Your
BACKYARD is a PROBLEM ?

A single gram of dog waste can contain

2 3 MILLION BACTERIA.

Thiz iz 10 tmes that of 3 cow! You can help by picking up
your dog WASTE in YOUR BACKYARD 100 % of the time!
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It's the American Way
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Scoop the poop, bag it
and trash it

—— —
—— v Oean backhyards. Oean Qean
= i St o Poai e PCRCE B LT e - L Scienti%ic testing in your COMMUNITY hes zhown bacteria in

Mariey Creex is up to 30 times above the safe limit.

YOUR HEALTH—Leaving pet waste on the grounc may pose a fizk
to chiicren and aduts who can be exposed to dizease.

YOUR WATER—Pet waste cmies disease Qausing Organicms uch
2z giardis and salmonella, which can make water unsafe for
drinking of swimming

YOUR BACKYARD- Dog weste and other polktants left in your
BACKYARD, go straight into Meriey Creek when rain fals.
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... Level of Investment to Change Behavior

{{:aﬂ{:autuul}/

[ [
Information and Social Marketing Regulations and Legal
Education Approach Interventions

(SHOW ME) (HELP ME) (MAKE ME)

Adapted from Everett Rogers, Jay Kassirer, Mike Rothschild, Dave
Ward, Kristen Cooley



HIGH

o Personal Qontact

| One-on{One

Group|[Discussion

Personalized mgdia
(feedback)

Behavior Change

Impefsonal direct
contgct (direct mail,

Informatiop / Awareness
by mass media (TV,

radio, billbpard)

LOW

Source: Schultz, P.W. May 2010. Social Marketing: A Community-Based Approach.
Presentation prepared for the USEPA, RCC Web Academy. May 20, 2010.
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2 Focus ag ON= = eleidr
2 Iele] uf/}’ﬂ e rlght audience and learn all you
GaNRaboUL them — resist the urge to

g ite.

= e hnical assistance is a MUST

==¢ '1~fon' 1 conversations are extremely effective
: 'OFocus on the "Help Me"s

e [t takes a long time and many contacts to
change behavior.
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